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Dear Foodbank Friends and Advocates, 
 
Over the past few months, in response to COVID-
19, we’ve heard certain words or phrases used
frequently. Unprecedented times, unchartered
territory, rapid change and social distancing have
now become a part of our “new normal”
vocabulary. Words that we haven’t heard as often
include bold, courageous, adaptive and
exemplary. However, these are the words that
come to mind for me when I consider the
individual and collective actions of Foodbank
team members and our robust network of Partner
Agencies during the COVID-19 pandemic.  
 
Each day, since launching our COVID-19
response efforts, your actions have inspired me
and reinforced for everyone why our shared
vision for a hunger-free community is vitally
important. Our shared vision propelled all of us
to adapt during the COVID-19 crisis and find
innovative ways of scaling, sustaining and
effectively delivering programs for community
neighbors experiencing food insecurity.
Together, in the first six weeks of our COVID-19
response efforts, we distributed more than 1.5
million meals compared to approximately 1.2
million meals last year for the same time period.
This outcome was accomplished at a time when
50 percent of our Partner Agencies or program
sites were closed primarily out of concern for
the safety and well-being of volunteers and
program beneficiaries. Additionally, this
outcome was accomplished at a time when
food donations plummeted, the average cost of
providing a meal skyrocketed and the number
of individuals seeking assistance was increasing
from week to week.
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TOGETHER WE CAN SOLVE HUNGER™

A LETTER FROM OUR CEO
By Ruth Jones-Nichols, PhD
President and CEO

The COVID-19 pandemic has forced all of us to
refocus our priorities, postpone various
initiatives and execute strategies that will yield
the greatest impact for the people we serve. The
pandemic has defined a “new normal” that will
inform our efforts to eliminate hunger — now
and in the future. Australian motivational
speaker Sam Cawthorn once said, “Crisis
moments create opportunity. Problems and
crises ignite our greatest creativity and thought
leadership as it forces us to focus on things
outside of the norm.” As things continue to
evolve due to COVID-19, we are creating a new
normal for how we will serve our community.
Initiatives tomorrow will not be exactly what they
were yesterday, whether it’s our plans for the
Push Model or Agency Marketplace renovations.
However, we all have an opportunity to shape
the future and our evolving work —together. 
 
As a community, we will be more resilient
because of this moment. We will accomplish
together what none of us can accomplish alone,
which is eliminating hunger — today, tomorrow
and in the years ahead. I’m looking forward to
our ongoing efforts, together, on behalf of the
most vulnerable neighbors throughout
Southeastern Virginia and on the Eastern Shore.
Together, we can solve hunger!  
 
I am thankful, in advance, for your continued
service and commitment to our community.
 
With appreciation,
 
Ruth Jones Nichols, PhD
President and CEO



PUSH MODEL
By Delia Johnson
Director of Programs

What is the Push Model? 

For years, the Foodbank has utilized a “Pull” Model for

distributing donated food and reclamation that comes into

our warehouse. Partner agencies are able to source the food

through the Agency Marketplace, or by ordering case-lotted

donated items online through AE3.   Items are available to

agencies at a shared maintenance ranging from $0.12 to

$0.18 based on each agency’s “Good to Great” score.   A

“Push” Model for distributing product is where the Foodbank

would provide donated product to our partner agencies

directly, with no shopping and no shared maintenance fees. 

It allows the Foodbank to target donated product to areas

with high levels of food insecurity and to take into account

other feeding programs in those regions to ensure there isn’t

duplication of efforts. While the Pull Model has served us well

, implementing a Push Model for donated product allows for

operational efficiencies, better alignment   with our strategic

plan and repurposing of the Agency Marketplace space in the

warehouse for clients to access food directly from the

Foodbank.

 

In February 2020, the Foodbank piloted the Push Model with

three of our Partner Agencies with plans to roll it out slowly

to additional partner agencies from March to May, with all

agencies switching from shopping in the Marketplace to the

Push Model by June 1, 2020.  Once an agency was enrolled in

the Push Model, they would no longer pay any Shared

Maintenance fees, allowing them to allocate those resources

to purchasing other needed items or building agency

capacity in other ways, including the deployment of staff and

volunteers who spent a significant amount of time shopping

for product.  

 

With COVID-19, what now for the Push Model?  

Implementing the Push Model across all of the partner

agencies who typically shopped in the Agency Marketplace

assumed the Foodbank would be receiving a certain amount

of donated product.   Right now, the amount of shelf stable

product being donated to the Foodbank has dramatically

decreased.  

 

Additionally, one of our largest food drives of the year was

canceled for this spring, which means we do not expect our

donated product to be replenished any time soon.  Given the

uncertainty of donations over the next 90 days, we know that

our original Push Model implementation plan will have to

change.

 

What does this mean for my food pantry? 

COVID-19 has caused all of us to pivot and change direction

very quickly.  The plans we had for implementing the Push

Model gradually are no longer feasible and we will now have

to move to the Push Model practically overnight.  What does

that mean? That means we are going to make mistakes.   It

also means that sometimes when you ask us a question, we

may not have the answer yet.  It also means that if your food

pantry relied solely on our Agency Marketplace to supply

your food pantry, it is very likely that the Foodbank will no

longer be able to provide you with what you need to serve

your clients the way you used to.   It is not easy for us to say

we can’t, but right now, we cannot confidently say we can

provide you with anywhere near the amount of product we

previously did. 

 

What can we expect from the Push Model and how do we

access the donated product? 

The Foodbank is closely analyzing where we need to push

more product across our entire 4,745 square mile service

area.  We are using detailed mapping for each service area to

determine the specific communities where increased

distribution should be prioritized.  This mapping allows us to

evaluate rates of food insecurity, census data about income

and poverty, along with areas that are considered food

deserts. Using this data to prioritize communities in need,

we will then identify Partner Agencies in those regions that

are best positioned to support increased food distribution in

that specific community.   We will use this map in making all

decisions about where to push product and to which partner

agencies, which will ensure equitable distribution across our

service area.   We will reach out to you if and when we have

product available for you to distribute in your community.

 

 

 



AGENCY
MARKETPLACE
UPDATES
By Zach Nissen,
Community Outreach Manager

Hi Partners!

Once upon a time we had these grand plans to transform our

agency marketplace into a full client choice pantry. We were

going to allow folks inside to “shop” for what they needed as

often as we were open. We might have even asked you all to

consider a more personal touch to your own pantry. To allow

people more time inside your pantry to choose the items they

wanted. We even had plans to convert our drive thru mobile

pantries into an indoor model.

 

As we confront the realities of our new normal where 6 feet or

more apart and no touch or low touch is the safest way to

distribute food, we realize that our plans have changed a bit.

We will have the client choice shopping experience, but

when? We don’t know.

 

However, we can tell you that the Agency Marketplace and

shopping for donated product as it once was will not come

back. The previous section on the Push Model explains in

details the why and the attached picture tells us a lot. One, it

is bare, but most importantly, the space is being used to

produce food boxes for various distributions with volunteers

that stand at least 6 feet apart and no more than 10

volunteers per room.

 

We are learning to adapt and change to meet the needs of the

people that utilize our services. We thank you for adapting

with us and understanding that moving forward we will have

to operate very differently than we have previously. 

 

All of this is to say that while you may not be able to shop any

longer, we still want to get you product! Please reach out to

your ROC if you typically use the marketplace to access

product so we can discuss options. For the time being, it will

not be as much product as before and maybe not as often but

if we can get you food to pass out to neighbors, then we will

do so.

 

When can I come back to shop in the Marketplace?
Shopping as before will not come back. We are working on a

Push system, as detailed earlier.

When can I get meats? If we have some, we will make sure

it is available.

When can I get produce? If we have some, we will make

sure it is available.

I need to make an order, but the system is down. How
can I order more food? Right now we have disabled online

ordering. Product sourcing has become more challenging

right now but we will start scheduling agencies to come

back in a modified fashion, as detailed in the Push and

Agency Marketplace sections, ROCs will start reaching out

shortly.

Is there a penalty for being closed during COVID-19? Will
I be able to come back on when it is over? No penalty! We

are glad you are taking the steps necessary to stay safe.

When you are ready to resume operations, please reach out

to your ROC to discuss the next steps.

How do I operate safely during this time? Are there any
tips or best practices? The best recommendation we can

make is to do what is best for you, your volunteers and your

clients. If that means staying closed, great. If you are open,

the CDC has the most reputable information:

https://www.cdc.gov/coronavirus/2019-ncov/prevent-

getting-sick/prevention.html

I’m a Link2Feed Agency and I am worried about doing
client intake while social distancing. How can I modify
my Link2Feed process to be more safe? Stay tuned! Link 2

Feed is rolling out new systems. As soon as we are trained

on them, we will make sure you are trained as well.

My Agency has stayed open during this time and we are
trying our best to support our clients, however we are in
need of help. What can the Foodbank offer me during
this time? Please contact your ROC for specifics.

Are we able to have things delivered to our Agency
during this time? Generally, no. We are not able to make

consistent deliveries to agencies, right now.

FAQ List 

The summary is wash your hands often, stay apart from

people, cover your nose and mouth when in public, cover your

sneezes and coughs, disinfect often, and wash your hands!

Apart from that, a low touch/no touch distribution like a drive

thru is best with minimal interaction with the vehicles

occupants. Limiting people in your building or setting

boxes/bags on a table for clients to grab is another option.

https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/prevention.html


A final, longer introduction to our new Regional Outreach

Coordinators (ROCs).

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Greetings! My name is Candace Weather and I have the

immense pleasure of serving as the new Regional Outreach

Coordinator for Portsmouth and Norfolk. Helping the

community holds the number one spot in my heart, long

walks on the beach and enticing literature are tied for

second. When I’m not at the Foodbank, you can find my

hands in anything creative – practicing my Musical Theatre

harmony, channeling my inner Toni Morrison while writing

my little heart out, or elbow deep in some type of craft that I

may or may not finish. I have a huge Caribbean family, so I

love cooking especially for large groups and playing with

spices – I throw a mean brunch. As a former teacher I have a

passion for education, literacy, and how access to basic

necessities affects the brain's ability to learn. I consider the

opportunity to join in the effort to eliminate hunger to be

such a blessing, and I am so excited to be able to embark on

this incredible journey with the Foodbank family.

 

 

 

 

 

 

 

 

 

 

Hi there! My name is Sarah Mathews and I am a brand

new Regional Outreach Coordinator for Virginia Beach

and Chesapeake. I have a passion for healing through

nutrition and am committed to seeing others rise to

their highest potential. I enjoy the beach, hiking,

fishing, cooking, creating, early morning runs to yoga.

I love to support local businesses in my neighborhood

by attending farmer’s markets, festivals, and

everything alike. My husband tells me I’m going to

turn into an avocado one day if I keep eating so many.

I just tell him ‘bring it on!’ I feel so blessed to be here

and am looking forward to serving you!



At the Foodbank of Southeastern Virginia and the Eastern

Shore (“the Foodbank”), we are committed to living our

mission every day, and we are - leading the effort to eliminate

hunger in our community. Now, more than ever, our mission-

impact services are in extremely high demand. We anticipate

the need for emergency food growing in the weeks and

months ahead. 

 

Under normal operating conditions, the Foodbank can stretch

a $10 donation and provide up to $60 worth of grocery

products for our food insecure neighbors. While we are proud

of that ability, it is predicated upon food sourcing options

- including more than 9 million pounds of donated food each

year - that are greatly restricted at the moment. Our food

industry partners do not have excess product to donate

through our Food Rescue Program, and community members

are conserving their own food resources in order to

consistently put food on their tables. To respond quickly to

the urgent community needs, we will deplete most- if not all -

of our inventory in the coming weeks. 

 

Purchasing additional food to restock our inventory will allow

the Foodbank to ensure we are providing the safest, fastest,

and most consistent product to our neighbors in need.

However, relying significantly on purchased food will

temporarily disrupt our business model and increase our food

sourcing cost from $0.40 to approximately $3.50 per meal.

 

During this time of rapid change, we are committed to

continuing services and delivering targeted support to the

most vulnerable populations in cities and counties

throughout Southeastern Virginia and on the Eastern Shore.

As such, we are collaborating with public and private partners

to identify and implement the safest and most effective ways

of distributing food to three vulnerable populations— seniors,

children, and low-income families.   We have adjusted our

existing direct distribution programs and their site locations

to implement drive thru models where individuals can receive

pre-boxed or pre-bagged food items in a manner that

minimizes large-scale gatherings and promotes social

distancing. 

COVID-19: OUR
EFFORTS SO FAR
BY DELIA JOHNSON, 
DIRECTOR OF PROGRAMS To the extent possible, we have and will continue to augment

the efforts of local social service departments and school

districts to prioritize distributing healthy food where it is

needed the most, per our food insecurity mapping tools.

 

Some of our initial partnerships and initiatives to support our

coordinated, regional hunger-relief response to the COVID-19

pandemic include:

 

 

Seniors:The Foodbank is

committed to keeping all existing

programming targeted to serve

seniors in place and fully

operational during our response,

while also exploring how we

increase access to food for

seniors during this time. 

We have already deployed additional USDA food

products to seniors to ensure this vulnerable

population can follow the CDC guidance to stay inside

and limit exposure.  Additionally, the Foodbank has

partnered with Mercy Chefs to produce 2,000 premade

meals a day – 1,000 of which will specifically be

targeted to seniors.  Through a partnership with

Senior Services of Southeastern Virginia and other

community providers, these meals are being delivered

directly to seniors.  We are currently working with

community partners to expand this initiative in May

and provide up to 3,000 meals per day directly to

seniors via delivery to their home.  

Children:Each school district in

our service area has responded

to the call to provide meals for

children who are no longer

receiving breakfast and lunch

while at school.  The Foodbank

has been in constant contact

with representatives across the

multiple school districts we 



serve to target our emergency food distribution efforts to sites

where grab and go brown bags are already being provided to

children and low-income families in need.  The Foodbank has

also provided BackPack Program bags to several school

feeding sites to supplement the brown bag lunches being

provided.Our goal is to increase production to be able to

continue providing these BackPacks to as many school sites

that remain open.  In addition to non-perishable goods and the

premade meals, the Foodbank is committed to getting fresh

produce to our children, wherever possible.   For the month of

March, despite school closures, we provided produce for 750

households through our Healthy School Market sites to send

home with the households arriving for free breakfast and lunch

– an increase of the 500 households we would have served

during this time.  Since the announcement that Virginia schools

will be closed for the remainder of the academic year, we have

been working with our school liaisons to support longer-term

feeding plans.   For example, expanding our Summer Feeding

Program (SFSP) to new locations to provide grab and go meals

to children and families in need. The Foodbank is a committed

partner and will provide food assistance however we can to as

many food-insecure children throughout our service area.

Low-Income Families:Through a

partnership with the YMCA of South

Hampton Roads, the Foodbank has

opened four food distribution sites and

five food donation drop-off sites at

YMCA locations. YMCA staff has been

redeployed from their normal day-to-

day activities to provide production

support for the Foodbank by sorting and boxing product for

distribution to the public. Foodbank staff and YMCA staff are

working together to staff a drive-thru, grab and go distribution

model that is an adaptation of the Foodbank’s current Mobile

Pantry Program — aimed at practicing safe social distancing

and protecting the health and wellbeing of staff and individuals

receiving and donating food.  

 

Additionally, the Foodbank is committed to maintaining

our partner sites that utilize USDA TEFAP food products

and are fully operational during this time. We have

recently launched a program in partnership with the City

of Norfolk and NRHA to deliver family friendly meal boxes

to four different public housing complexes in our

community.  This partnership ensures those families that

are most vulnerable have access to food over the

weekend, when the school feeding sites are closed.  

 

COVID-19: Where do we go from here?  

 

We have all experienced a tremendous amount of change

over the last several weeks and we know that there will

continue to be more uncertainty as we move forward. 

Despite all of the change and uncertainty, we are

confident that we will come out of this stronger and

providing higher quality services directly to those

populations most in need.  We also know that we can’t do

this without our partner agencies.   We greatly appreciate

your patience and understanding as we develop new

models for distributing food, navigate how to meet the

need given the decrease in food donations and map out

the next six months with the unknown impacts on food

sourcing.   At any time, if you have questions or concerns,

please reach out to any one of us.   We are all in this

together.



SNAP & COVID-19

In some ways, the public health

crisis has reminded us that we are all

connected. After all, we are all

making significant changes in our

everyday lives when it comes to

working, living and completing

necessary tasks like grocery

shopping for our families. Although

we are all impacted by the

coronavirus in one way or another,

individuals who were already

experiencing food insecurity before

the pandemic are now facing a

myriad of unanswered questions: Do

I have sufficient food and water at

home? Can I afford to invest in these

staples?’ Do I have stable, safe and

secure living situation?’ Do I have

the necessary resources to care for

my own health as well as the welfare

of my loved ones and my

community? For some, the

Supplemental Nutrition Assistance

Program (SNAP) is the most viable

option for consistent access to

healthy, nutritious food.

 

SNAP, formerly known as food

stamps, provides nutrition benefits

to supplement the food budget of

families in need of food assistance

so they can feed their families and

move toward self-sufficiency. The

program serves about 40 million

people in this country in a given

year, providing timely, targeted and

temporary benefits so that children,

seniors, the disabled and low-

income families and individuals have

access to nutritious food. 

BY LEAH WILLIAMS-RUMBLEY, 
SR. DIRECTOR OF ADVOCACY

On a national level, SNAP provides 10

meals for every 1 meal provided by a

food bank. An increase in benefits can

help to lessen the impact of the

pandemic on those who are already

experiencing food insecurity and

socio-economic vulnerability. We need

our policymakers to adjust the response

efforts to make them more resilient,

equitable and responsive to people’s

basic food needs.

 

For instance, there was an increase in

nutrition assistance benefits during the

Great Recession that reduced hunger

and financial distress. SNAP is one of the

most rapid and effective forms of

economic stimulus because the funds

are expended in the immediate

community, creating a boost in the local

economy. Economists estimate that, in

a weak economy, every SNAP dollar that

households redeem expands the

economy by about $1.70. According to

the Center on Budget and Policy

Priorities, in 2009—the peak year of the

last recession—$50 billion in SNAP

benefits were spent in local stores,

generating about $85 billion in local

economic activity, even as the overall

economy was struggling.

 

As a policy option for supporting those

most in need, we recommend raising

SNAP benefits and modestly expanding

eligibility to address the effects of

COVID-19 until the economy shows solid

signs of recovering from the downturn.

The Families First Coronavirus Response

Act and the Coronavirus Aid, Relief, and

Economic Security (CARES) Act

considered, but ultimately did not

include the increase. 

SNAP responds quickly to changes in

our population, growing in response

to increases in poverty and

unemployment, and shrinking as the

need is met and reduced.

 

SNAP is also a crucial response to

hardships created by the COVID-19

pandemic. As food banks like ours

serve on the front line to address

the regular and now increased need

for food, our mission-impact services

are in extremely high demand. We

anticipate the need for emergency

food growing in the weeks and

months ahead. Even before COVID-

19, about 11 percent of U.S.

households were considered food-

insecure, meaning they didn’t have

consistent access to sufficient food.

COVID-19 is increasing this

proportion, for reasons including

lost income and food price rises

resulting from stockpiling and

supply chain interruptions.

 

The cost of food at home is rising
even faster as shelter-in-place
requirements raise demands at
grocery stores and some goods are in
limited supply. The cost of eating at
home rose 0.5% for the second
month, which is the fastest increase
in nearly six years. Food prices
moved higher by 0.3% in March. A
recent article in The Wall Street
Journal reported that, “egg prices
for grocers across the U.S. averaged
$3.01 a dozen at the end of last
week, compared with 94 cents at the
beginning of March, according to
U.S. Department of Agriculture
data.” Disruptions to food supply
chains that are beginning to emerge
from the health crisis may also
exacerbate that for the months
ahead.



We urge our lawmakers to ensure that the next
stimulus package includes a 15 percent increase
in the SNAP maximum allotment level. That’s
about another $25 per person per month, or just
under $100 per month in food assistance for a
family of four and would give key assistance to
struggling families while helping boost the
economy. We also encourage the incorporation
of new SNAP provisions that will increase
enrollment and the expansion of innovative
delivery and redemption options (such as
delivery via the new Online Purchasing Pilot).
 
Look for our online blog for opportunities to tell
your elected officials why the food bank and
federal nutrition programs are important to
your community.

CARING FOR THE
CAREGIVERS
BY MEAGHAN BUTLER RD, CDE 
 

Over the past couple months, many of you were

faced with the difficult decision to remain open or

temporarily shut your doors in the face of COVID-

19. This must have been an incredibly tough

choice, and we thank you for selecting the option

that was safest for yourselves and the greater

community.  Though life may be more predictable

now than it was in early March, there are still

many unanswered questions about what life will

look like in the coming months. This is stressful!

As a nutrition professional, the health of our

partners and the clients we serve is incredibly

important to me. Here, I will share with you some

tips to care for yourselves in these times of

uncertainty, just like you’d care for your clients

and loved ones.  

 

1) Accept what you can control and let go of what

you cannot control. Continue to practice social

distancing and adhere to stay-at-home

guidelines. Protect yourselves from

misinformation on the internet by choosing

reliable sources for COVID-19 updates, including

U.S. Centers for Disease Control and Prevention

(CDC),the Virginia Department of Health, or the

World Health Organization (WHO).

Focusing on Your Breath

Exercising

Having fun!

Practicing gratitude

2) Recognize your signs and symptoms of stress. These will

vary greatly from person-to-person. Identifying what stress

feels like for you is integral to catching stress early. Some

common signs and symptoms of stress include: irritability,

an upset stomach, tightening of certain muscle groups,

increased hunger or food cravings, disrupted sleep

patterns, among many others. Take a moment to think

about your signs and symptoms of stress.

 

3) Develop stress-relieving routines and practices. Now that

you’ve identified what stress feels like in your body, I hope

you can identify feelings of stress early and take part in

some stress-relieving actions to help yourself feel better,

sooner. Some examples of activities that are helping others

to manage stress right now include:

Breathe deeply or practice 4-7-8 breathing. Breathe in for 4,

hold for 7, and breathe out for 8 seconds. Repeat this style

of breathing for 1-2 minutes. Deep breathing helps us to

cross over from the “sympathetic,” or stressed out state of

being, to the “parasympathetic” state of relaxation.

Take socially distanced walks or bike rides, or find a way to

get active in your own way. Exercise helps to reduce the

stress hormones in the body and can improve our mental

health, as well.

Take time to do something you love or try your hand at a

new hobby. When you are engrossed in an activity that you

enjoy, your brain enters into a near-meditative state, which

benefits your mind, body, and soul. Playtime is just as

important as work time!

Gratitude can be as simple as reflecting on one thing you

are grateful for, each day, or telling someone why you

appreciate having them in your life. These simple actions

are strongly associated with physical and mental health

benefits.



Taking Breaks from the News and Social Media

Creating a Routine

Connecting with Others

Eating Healthy, Well-Balanced Meals

 

Social media can be a wonderful method of
connecting with loved ones, but it can also be a
source of misinformation and contribute to increased
stress levels. Hearing about the pandemic,
repeatedly, can be upsetting. Try taking breaks from
the news and social media to limit your exposure to
stress-inducing updates.

Setting a daily schedule or adding in some type of
structure to your day can help reduce the chaos and
feelings of uncertainty. This routine can also include
forms of self-care, like getting ready, exercising,
praying, having meals at set times, or meditating. 

Talk with people you trust about your concerns and
how you are feeling. Sharing these feelings helps to
relieve stress. The act of being vulnerable with
others can also help to validate the other person’s
feelings and, in turn, reduce their stress levels, too! 

Eating is a very common way that people
(consciously or unconsciously) cope with stress.
More often than not, the foods we crave when
stressed are high in fat and simple sugars.
Emotional, or stress eating, can help to alleviate the
negative emotions in the short term, but will often
leave us feeling even more depleted afterward. 
 
 My recommendation is to strive for balanced eating,

including a variety of complex carbohydrates (whole

grains like oats, whole wheat bread or pasta, or brown

rice), lean proteins, fruits and vegetables. Balanced

eating will leave you feeling energized and better

equipped to take part in other stress-relieving

activities. 

 

The American Red Cross is offering a free Mental Health

First Aid for COVID-19 online only course during the

pandemic. The course content is based on guidance

from the American Red Cross Scientific Advisory

Council, the Center for Disease Control and Prevention

(CDC), and the American Academy of Pediatrics (AAP).

This online course is designed for anyone interested in

learning techniques for supporting mental health

during the COVID-19 crisis. For more information on

the course and how to register, click here.

 

 

As always, thank you for all that you do. Our nutrition

department is continuing to adapt existing nutrition

programming to better suit our new drive-through and

contactless distribution models and values your feedback.

Do you have any nutrition questions? Would you like some

nutrition education materials to share with your clients?

Have you been giving out unfamiliar foods that you would

like recipes for? Please contact me directly at

mbutler@foodbankonline.org.

https://www.redcross.org/take-a-class/coronavirus-information/mental-health-first-aid-for-covid-19-course


VOLUNTEER
 SPOTLIGHT:

MR. ROBERT G. TYRELL

Robert (Bob) Tyrrell was a volunteer at the Foodbank of Southeastern Virginia and the Eastern Shore since August,

2014 although he had been a financial donor since 2003.  In a short period of time, Bob accumulated over 175.0

volunteer hours. He volunteered on a few Mobile Pantries but mostly every Friday as a SDI Administrator the USDA

Distributions. He surprisingly wouldn’t say much for a man whose volunteer username was Mad Dog. He always

greeted you with a smile and was always happy to serve. Bob would come in, do what he had to do, and leave. 

When we learned of his illness, he promised to keep coming on Fridays for as long as he could. Bob passed away

July 1, 2019 after a long battle with cancer. We will miss his gentle spirit and calm demeanor.  We thank Bob for his

service to our country and for all he did to support the Foodbank. We wish him God speed and may he rest in peace.
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REMINDERS

THE FOODBANK OF SOUTHEASTERN VIRGINIA AND THE EASTERN SHORE IS AN EQUAL OPPORTUNITY PROVIDER.

Make copies of the recipe. It will serve as great resources to hand out to clients at your pantry this spring!

Kindly  send all monthly reports to fsevareports@foodbankonline.org on the first of the month.

Please ensure that the Foodbank has an updated email address for your agency so that you do not miss

out on receiving any of our important communications.

Please ensure that you are putting your AGENCY NUMBER on your check or money order when paying your

bill. That is how the Finance Team knows which account to credit it to!


